
SPEAKERS 
 

________________________________________OPENING REMARKS_______________________________________ 

Ketty Maisonrouge, Adjunct Professor of 
Business, Columbia Business School 

Ketty runs KM&Co. specializing in Luxury 
Innovation. She is the founder and investment 
manager of KFMG, an investment vehicle in retail 
and luxury start-ups.  

In 2005, Ketty joined Columbia Business School as 
Adjunct Professor and teaches Luxury Strategy, is a 
Visiting Professor at IE Business School in Madrid, 
and HKUST in HK. In 2012, she was awarded the 

Dean’s Award for Teaching Excellence by Columbia Business School. She also is co-
founder and President of the Luxury Education Foundation since 2004.  

The Luxury Alchemist, published by Assouline, in its third edition, received the 
International Award at La Forêt des Livres.  Ketty graduated from Sciences Po 
Paris and has a Master’s Degree in Law from the Sorbonne. In 2009, she was 
named Chevalier de la Légion d’Honneur.  

 

_____________WHAT’S KEEPING LUXURY BRAND CEOS UP AT NIGHT?____________ 

Maria Eugenia Giron, Executive Director of IE 
Premium & Prestige Business Observatory, IE 
Business School 
 
Eugenia is Executive Director of IE Premium & 
Prestige Business Observatory and is an expert in 
global premium brands strategy, growth and 
sustainable business development. She has 20 years 
of experience in the premium and luxury industry 
having led Loewe International, as CEO of Carrera y 
Carrera after leading the MBI and as Executive 

Chairman of Le Chameau. She serves at the Board of Directors of Corporacion 
Financiera Alba, Real Fábrica de Tapices and Oceana as well as being Chairman of 
Fundación Diversidad. She has Industrial Engineer degree of ICAI and Harvard 
Business School MBA. Awarded as Best Women Executive of Spain in 2004 and 
Top 100 in 2017.  



Gourav Soni ’16, CEO, 64 Facets 
 
Gourav is the CEO of 64Facets, Americas - a luxury 
jewelry brand with presence in India, Hong Kong, 
and the United States. Prior to business school, 
Gourav received certification from GIA’s Graduate 
Diamonds Program and was co-Founder of MyMoje, 
a cloud-based loyalty platform for businesses to 
attract and retain loyal customers. Right after his 
MBA at Columbia Business School in 2016, he 
launched the 64Facets brand in the U.S. and they 

have since scaled to 19 locations within 2 years.  

 

 

________________________________________KEYNOTE ADDRESS_______________________________________ 

Martin Croteau, President, Rimowa North 
America, LVMH 

Since 2001, Martin has been employed in Canada, 
Asia-Pacific and the U.S. in high-level executive and 
managerial positions with respected luxury lifestyle 
goods, consumer DIY goods, and apparel industry 
brands and companies, including Moleskine, Rona 
and Ureka. Most recently at Moleskine, he held the 
position of President-Americas for the company 
after 3 years in Asia-Pacific as General Manager/ 

Head of Retail APAC in Hong Kong and Shanghai. There he developed a multi-
channel approach to advance the company's mission resulting in sustained 
double-digit growth in both sales and profitability. Moleskine is globally known for 
its legendary notebook used by artists and thinkers over the past two centuries. 

In 2017 Martin joined LVMH Louis Vuitton Moët Hennessy as President of North 
America of Rimowa, the German luxury luggage company, known as “the suitcase 
with the grooves.” Rimowa is known worldwide as the luggage of choice for all 
people who associate travel with special expectations. Expectations of quality, 
function and design - and of an authentic travel experience. 

By way of background, Martin attained a Bachelor of Business Administration 
degree in Marketing from HEC in Montreal, Canada, as well as an Arts and Sciences 
Certificate in Communications from the University of Montreal. 

 

 

 



__________________________BUSTING MYTHS ON RETAIL’S FUTURE________________________ 

Keith Wilcox, Associate Professor of Business, 
Columbia Business School 

Keith is the Barbara and Meyer Feldberg Associate 
Professor of Marketing at the Columbia Business 
School. His research focuses on consumer judgment 
and decision-making, with an emphasis on how 
feelings influence self-control and motivation. He 
has published numerous articles in leading academic 
journals including the Journal of Personality and 
Social Psychology, Journal of Marketing Research, 

Journal of Marketing and Journal of Consumer Research. Additionally, his research 
has been featured in several major media outlets including the New York Times, 
Time Magazine, Fox News and Wired Magazine. Keith has also spent several years 
consulting with companies on their advertising, branding and marketing strategy. 

 

 

 

 

Milton Pedraza, CEO, Luxury Institute 

Milton is the CEO of the Luxury Institute. Over the 
past 16 years, Milton has established the Luxury 
Institute, first and foremost, as a high-performance 
client relationship consulting firm while serving 
more than 1,000 luxury and premium goods and 
services brands across dozens of categories. Milton 
advises and coaches luxury CEOs and advises and 
serves on the boards of top-tier luxury and premium 

brands, as well as luxury and premium startups. Milton is also an authority on 
Customer Relationship Management and Artificial Intelligence technologies, 
Analytics, and Big Data. Prior to founding the Luxury Institute, his successful 
career at Fortune 100 companies included executive roles at Altria, PepsiCo, 
Colgate, Citigroup and Wyndham Worldwide. Milton was born in Colombia, raised 
in the United States, and has lived in several countries. He has conducted business 
in over 100 countries, and speaks several languages. 

  



Sagra Maceira de Rosen ’96, Chair of the Board, 
NAGA GROUP 

Sagra is the Chair of The Naga Group, an investment 
holding company focused on investing in premium 
consumer and luxury brands. She is also a senior 
advisor to Terra Firma Capital Partners, a leading 
European private equity firm, on transactions in the 
consumer, luxury, fashion and retail industries. Since 
2011, Sagra has also been a member of the Advisory 

Board of Omni United, a fast-growing car tyre designer, manufacturer and 
distributor based in Singapore. Prior to this Sagra was CEO of Amanda Wakeley, 
the London-based luxury lifestyle brand. Until the end of 2010, Sagra was the 
Managing Director of the Luxury & Retail division of a family office investment 
company, Reig Capital Group (“RCG”). She was also the head of luxury goods & 
fashion equity research team at JP Morgan and the global coordinator of the Retail 
& Luxury goods team. Sagra has also co-authored the book “The Towering World 
of Jimmy Choo: A Glamorous Story of Power, Profits and the Pursuit of the Perfect 
Shoe”. Sagra has an MBA from Columbia Business School in New York and an 
undergraduate degree in Business & Economics from the Universidad de Santiago 
de Compostela, Spain. She grew up in Spain, but has lived in New York and London 
for the last 25 years. Sagra is married and has two daughters. 

 

 

Bharat Khandelwal ’04, Partner and Managing 
Director, BCG 

Bharat is a Partner and Managing Director at The 
Boston Consulting Group (BCG). Over the last 6 
years, Bharat has led and significantly grown BCG’s 
North America Fashion & Luxury sector. He has 
worked with iconic and leading clients across the 
fashion industry, ranging from luxury, leather goods, 

ready-to-wear, to athletic brands. The global reach of his work spans New York, 
Hong Kong, London, and Amsterdam. Through his hands-on work with clients, 
Bharat has developed an intimate knowledge across the entire fashion value chain, 
including product development, supply chain, merchandising, planning, go-to-
market, digital, loyalty & personalization. Prior to BCG, Bharat was a Partner at 
Ernst & Young and Deloitte & Touche specializing in M&A. Bharat grew up in India, 
where he ran his family business, before coming to New York to earn his MBA 
from Columbia Business School. Bharat is an avid reader and a film enthusiast. 
Bharat is married and has a son who is currently attending NYU. 



______________________NEW DECISION-MAKING TOOLS IN RETAIL_____________________ 

Karen Moon, Co-founder and CEO, Trendalytics 

Karen is CEO and Co-founder of Trendalytics, a 
product intelligence platform that boosts a retailer's 
competitive edge. Karen has over 15 years of 
experience in consumer brands, retail and 
technology. At Goode Partners, she executed the 
firm’s investment in SkullCandy (NASDAQ: SKUL) 
and worked on the turnaround of a luxury specialty 
retailer. Previously she worked in Gap Inc.’s 
Corporate Strategy group, where she assessed 

acquisition opportunities and new retail concept opportunities. Karen started her 
career in investment banking at Goldman Sachs & Co. where she executed over $1 
billion in technology and media transactions. Karen is a venture partner at Grace 
Beauty Capital. 
 
Karen has spoken on commerce innovation at NRF, Shoptalk and Strata and has 
appeared on the Wall Street Journal, WWD, Forbes and the Sourcing Journal. 
Karen holds an M.B.A. from Harvard Business School and a B.A. from UCLA. Her 
research at Harvard included studies in multi-channel retailing, luxury diffusion 
brands and supply chain innovation for emerging brands.  

 

 

 

Corey Moran, Head of Industry, Fashion & 
Luxury, Google 

For over 15 years, Corey has been a passionate 
brand builder and advocate for the beauty, fashion 
and luxury industries. He has held various roles in 
both advertising and marketing at Unilever and for 
over 10 years at Coty where he ran both luxury and 
mass divisions. His success across categories, 
industries and geographies has been driven by his 
customer-first approach and now at Google, he is 

able to pair this philosophy with some of the brightest minds and technology 
available. His primary goal is to help some of the world's most iconic fashion and 
luxury brands transform their digital thinking and ignite their businesses.   



Chaya Cooper, Founder and CPO, Click2fit 

Chaya is the Chief Product Officer and Founder of 
Click2Fit, which is creating the first automated and 
scalable expert recommendation system (AI) 
enabling retailers to quickly and accurately 
recommend clothing you’ll love, that flatters and fits. 
Chaya realized that many of the industry’s 
inefficiencies and consumers’ pain points could be 
addressed by making it easier for shoppers to find 
the needle in the haystack, and when she kept 

running up against the Catch-22 of being unable to build AI software this complex 
without the funding to hire a tech team, she started learning everything she 
needed to know in order to develop Click2Fit’s software and build it herself – from 
artificial intelligence, cognitive neuroscience and physics, to designing the 
architecture, creating the algorithms, and developing the software.  

Chaya is a two-time fashion tech entrepreneur and long-time strategy and product 
development consultant turned software engineer. She serves as an adviser and 
mentor to many tech startups and women in tech, and has been featured on 
CNBC’s “Power Lunch” and in AlleyWatch’s “Women in NYC Tech”. 

 

 

Jennifer Gootman, VP Social Consciousness & 
Innovation, West Elm 

Jennifer is the Vice President of Social Consciousness 
and Innovation at West Elm, where she oversees the 
brand’s commitments around supply chain 
transparency, artisan sourcing and sustainability. 
Jennifer also serves as the Vice President of 
Corporate Social Responsibility for West Elm’s 
parent company, Williams Sonoma, Inc., leading 
social labor compliance and programming across the 

company’s eight brands. Prior to West Elm, Jennifer spent more than a decade 
working with non-profits and social enterprises in New York, Nicaragua and India, 
working within design-driven industries to create social impact through supply 
chain innovation. Jennifer holds a BA from Harvard College (1998) and an MBA 
from the NYU Stern School of Business (2010), is a recent fellow in the Aspen 
Institute’s First Movers program, and makes jewelry in her spare time. She has 
been invited to present her work at the Aspen Institute, United Nations, Fast 
Company Innovation Festival, Columbia Business School Social Enterprise 
Conference and Fair-Trade Federation Conference and serves on the board of 
Chicago-based ethical fashion company Mata Traders and as an advisor to NYU 
Stern’s Center for Sustainable Business. 



Prashant Agrawal ’98, Founder and CEO, Impact 
Analytics 

Prashant is CEO and founder of Impact Analytics, a 
retail “serveware” company focused products and 
services consultancy. In a short span of two years, 
Impact Analytics has grown to more than ~100 FTEs 
across the globe. IA works with 7 of the 25 top 
retailers in the US helping them turn their data into 
dollars. IA works on a variety of topics from pricing 
and promo to customer and marketing analytics; IA 

has five products in the market including PromoSmart; SmartInventory; Inside 
Insights. IA is focused on creating 360-degree data science solutions for data-
driven decision making. 
 
Prashant holds a JD/MBA from Columbia University and a BA from Cornell 
University.  He has a unique and diverse experience of 20+ years across industries. 
He led BCG’s PE and corporate finance practice in India and started his career with 
McKinsey in NYC. In between he has worked for a hedge fund and the Office of 
Tony Blair. He is also a columnist have written a regular column for GQ and the 
WSJ; his work has appeared in the FT, NYT, and most leading Indian publications.  
 

________________________________________KEYNOTE ADDRESS_______________________________________ 

Jeffery Fowler, President, Farfetch North 
America 

Jeffery is the President of North America for 
Farfetch, the world’s largest luxury fashion 
marketplace, connecting over 700 boutique and 
brand partners with customers in more than 190 
countries globally. Founded in 2008 with the vision 
of transforming the way people shop for fashion, 
Farfetch has quickly established a strong and 

dynamic global business with North America as its largest volume region. As head 
of that region, Jeffery works with a diverse and talented team across offices in NYC 
and LA to continue to build awareness of the Farfetch brand, amaze customers 
with seamless and personalized service and grow collaborative market share with 
boutique and brand partners. 

Prior to joining Farfetch, Jeffery developed his career in the luxury goods sector 
with leadership roles at LVMH (Louis Vuitton & TAG Heuer), Richemont (Cartier) 
and Tesla. Before that, Jeffery spent two years as a management consultant with 
Bain & Company after earning his BA degree in English and American Literature & 
Languages from Harvard University and an MBA from INSEAD. 


